BLOG STRATEGY WORKSHEET

BLOG STRATEGY WORKSHEET
If you are thinking about creating a blog or planning to improve your existing blog, this worksheet will help you define your approach.
The worksheet covers 7 major questions described in more detail in our blog post “7 Questions to Answer Before You Start Your Company Blog.”
If you encounter any difficulties while filling this worksheet, please revisit the blog article. If you still have questions after reading, let me know in the comments!
Agnieszka Wąsowska
Content Marketing Manager at locatheart
Who are you?
Try to answer the following questions:
Where are you coming from?
	








What is your current situation?
	








Where do you want to be in 3 years?
	








What are your values?
	






What is your goal?
Try to answer the following questions:
What are you focusing on right now?
	








What is the most important thing for you to achieve?
	








What is your next step?
	










What is the goal of your blog?
Think about the goal of your blog. Is it increasing sales? Educating future customers? Community building? Prospecting? Why are you doing this?
What is the goal of your blog?
	







Who is your audience?
The audience of your blog does not have to be the same as your target group. It can be narrowed down, or it can be broader (e.g. when your blog is aimed at growing your potential target group through education). 
If your audience is very broad or internally differentiated, try to segment it into several key groups.
How old is my audience?
	





Where do they live?
	





What do they do?
	





What do they want?
	





Any other relevant information regarding your target audience?
	





The time has come to segment your target audience!
	Segment 1:

Segment 2:

Segment 3:

Segment 4:

Segment 5:



What are your languages?
Language is the tool we all use to communicate. You will use it, too, if you want any text on your blog.
Think about your target audience and try to define your communication style. If you have several segments, you may have to complete this task separately for each segment – but remember, some core elements of your style should be represented across all communication.
Are you formal or casual?
	




Professional or personal?
	




Serious or playful?
	




What else do you have to say about your style?
	




Which markets and languages are relevant to your business or content? Keep in mind minorities, migrants etc. Spanish is a very popular language in Los Angeles, for example, and Polish is very popular in the UK. When choosing languages, keep your target audience in mind.
Do you need monolingual, bilingual or multilingual content?
	





List all of the languages you want to cover
	





Now choose the most important languages that you will publish in first
	



What are your keywords?
Think about keywords that suit the goals of both your blog and brand/company. What are the first keywords that come to mind?
	








Now, research some other options based on the answers above, also considering industry keywords and your website.
To complete this task, use a keyword research tool. Google will help you find one for free!
	








Which keywords does your competition use on their blog?
	








Now select the keywords you want to focus on.
	








Are there any keywords that are specifically yours, like your company motto or a hashtag?
Add them to the mix.
	






What keeps your audience engaged?
If you have segmented your target audience, you may have to perform this separately for each audience segment.
What are they interested in?
	





Which social media platforms do they use?
	





Which media formats are they accustomed to?
	





Do they read long-form or short content?
	





Which visual and UX solutions are they accustomed to?
	





What is new to them (from the realm of your line of work)?
	





Now write down 3 ways in which you’d like to keep your audience engaged.
	1:

2:

3:



Congratulations!
You have completed this worksheet.
You now have a better understanding of your goals, your audience, and the approach you should take.

Next steps:
1. Ensure that you covered all audience segments.

2. Create your first blog post brief. You can use our blog post brief template.

3. Revisit this worksheet every quarter, or whenever you feel lost in your blogging activities – this will give you the opportunity to recall some of your assumptions and to review and update things that require changes.
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To learn more, visit our blog or contact us at info@locatheart.com
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